BRS 


8 


("7057SS).ccls. and (dedrick).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
08:11 


BRS 


2 


("6108637").pn. 

» 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
10:03 


BRS 


18 


(Blumenau adjl Trevor ).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
16:29 


BRS 


2 


(Blumenau adjl Trevor ).in. and (javascript or javaSl script) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
16:19 


BRS 


18 


(Blumenau adj 1 Trevor ).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
16:21 


BRS 


6 


("1279108").pn. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
16:22 


BRS 


7 


("1279 108") 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/1 1/04 
16:23 


BRS 


3 


(Blumenau adj 1 Trevor ).in. 


EPO 


2004/1 1/04 
16:29 


BRS 


32606 


(@ad<"19960903 ,, ).ad. and (advert$5 market$5) and (track$5 monitor$5) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
12:59 


BRS 


8750 


(@ad<"19960903").ad. and (advert$5 market$5) and (track$5 monitor$5) and (internet 
web site www) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:16 


BRS 


713 


(@ad<"l 9960903 ").ad. and (advert$5 market$5) and (track$5 monitor$5) and (internet 
web site www) and (((neutral third) near5 (site party)) or nielsen) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:17 


BRS 


395 


(@ad<"19960903").ad. and (advert$5 market$5) and (internet web site www) and 
((track$5 monitor$5) same ((neutral third) near5 (site party)) or nielsen) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:18 


BRS 


60 


(70$/$$$)xcls. and (@ad<"l 9960903 ").ad. and (advert$5 market$5) and (internet web 
site www) and ((track$5 monitor$5) same ((neutral third) near5 (site party)) or nielsen) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:18 


BRS 


67 


((70S/$$S).ccls. or ( M 3457$$).ccls.) and (@ad<"l 9960903 ").ad. and (advert$5 
marketSS) and (internet web site www) and ((track$5 monitor$5) same ((neutral third) 
near5 (site party)) or nielsen) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:19 


BRS 


48 


(("7057$$$)xcls. or ("7097$$$)xcls. or ( ,, 3457$$$).ccls.) and (@ad<"19960903").ad. 
and (advert$5 market$5) and (internet web site www) and ((track$5 monitor$5) same 
((neutral third) near5 (site party)) or nielsen) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:20 


BRS 


21 


(("7057$$$)xcls. or ( M 7097$$$)xcls. or ("3457$$$)xcls.) and (@ad<"19960903").ad. 
and (advert$5 market$5) and (internet web site www) and ((track$5 monitor$5) same 
((neutral third) near5 (site party)) ) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:21 


BRS 


0 


(( M 7057$$$)xcls. or ( M 7097$$$)xcls. or ( M 3457$$$)xcls.) and (@ad<"l 9960903 ").ad. 
and (advert$5 markets 5) and (internet web site www) and ((track$5 measur$5 
monitor$5) same ((neutral ) near5 (site party)) ) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:21 


BRS 


1 


((*7057$$$)xcls. or ("7097$$$)xcls. or ( ,, 3457$$$)xcls.) and (@ad<"19960903").ad. 
and (advert$5 market$5) and (internet web site www) and ((track$5 measurS5 
monitor$5) same ((neutral ) same (site party)) ) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:22 


BRS 


5 


(("7057$$$)xcls. or ("7097SS$)xcls. or ("3457$$$)xcls.) and (@ad<"19960903 M ).ad. 
and (advertS5 market$5) and (internet web site www) and ((track$5 measur$5 
monitorSS) same (nielsen or ( (neutral ) same (site party)) )) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
14:25 


BRS 


6 


(('7057$$$)xcls. or ( n 7097S$$)xcls. or ("3457$$$)xcls.) and (@ad<"19960903").ad. 
and (advert$5 marketSS) and (internet web site www) and ((track$5 ratS5 measur$5 
monitor$5) same (nielsen arbitron ( (neutral ) same (site party)) )) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
15:53 


BRS 


6 


("6457025" "5572643" "5737619" "6185586").pn. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
15:52 


BRS 


6 


(("7057S$S)xcls. or ("7097S$S)xcls. or ("3457SSS)xcls.) and (@ad<"19960903").ad. 
and (advert$5 market$5) and (internet web site www) and ((track$5 rat$5 measur$5 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 


2004/11/19 
15:53 



C:\JZ\09_490495_19960309 ContentMonitor_Cuong\09_450495_EAST update_03.doc p.1 of 3 

Best Available Copy 







monitorS5) same (nielsen arbitron ( (neutral ) same (site party)) )) 


IBM TDB 




BRS 


12 


S83 or S84 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
16:12 


BRS 


0 


S83 and (@ad<"l 9960903 ").ad. and (advert$5 market$5) and (internet web site www) 
and ((track$5 rat$5 measur$5 monitor$5) same (nielsen arbitron ( (neutral ) same (site 
party)))) 


US-PGPLfB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
15:53 


BRS 


12 


S83 or S84 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
17:12 


BRS 


0 


(trevor adj3 blumenau).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
17:14 


BRS 


0 


(trevor adj3 bluumenau).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
17:14 


BRS 


18 


(trevor near3 blumenau).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2004/11/19 
17:14 


BRS 


482 


(@ad< M 19960903").ad. and (advert$5 market$5) and (track$5 monitor$5) and 
(demograph$5) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:04 


BRS 


536 


(@ad<"l 9960903 M ).ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitor$5) and (demograph$5) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:05 


BRS 


478 


(@ad< ,, 19960903").ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitor$5) and (demograph$5) and (third$4 neutral$4 remot$4 trust$4) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:06 


BRS 


112 


(@ad<"l 9960903 ").ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitors 5) and (demograph$5) and (third$4 neutral$4 remot$4 trust$4) and 
(internet web www) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:10 


BRS 


96 


(@ad<"l 9960903 ").ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitor$5) and (demograph$5) and (third$4 neutral$4 trust$4) and (internet 
web www) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:10 


BRS 


186 


(@ad<"l 9960903 H ).ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitors 5) and (demograph$5) and (third$4 neutral$4 trust$4 nielsen) and 
(internet web www onSlline) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:26 


BRS 


185 


(@ad<"19960903 M ).ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitorS5) and (demograph$5) and (third$4 neutral$4 trust$4) and (internet 
web www onSlline) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:19 


BRS 


15 


(@ad<"l 9960903 H ).ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitorS5) and (demograph$5) and (third$4 neutral$4 trust$4 nielsen) and 
(internet web www onSlline) and nielsen 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
13:33 


BRS 


15 


(@ad<"l 9960903 M )-ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitor$5) and (demograph$5) and (third$4 neutral$4 trust$4) and (internet 
web www on$l line) and (nielsen or IS 1 pro or netcount or pc$l meter or focal llink or 
audits 1 bureau) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBMTDB 


2005/01/04 
16:20 


BRS 


15 


(@ad< M 19960903"). ad. and (advert$5 market$5) and (track$5 orbserv$4 exam$7 
analy$5 monitor$5) and (demograph$5) and (third$4 neutral$4 trust$4) and (internet 
web www onS 1 line) and (nielsen or IS 1 pro or netcount or pc$ 1 meter or focal ink or 
auditS 1 bureau) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBMTDB 


2005/01/04 
16:49 


BRS 


935 


(@ad<"l 9960903 ").ad. and (advertS5 market$5) and (nielsen or ISlpro or netcount or 
pcSl meter or focalink or audits 1 bureau) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:24 


BRS 


29 


(@ad<"19960903").ad. and (advert$5 marketS5) and (ISlpro or netcount or pcSlmeter 
or focalink or auditSl bureau) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:37 


BRS 


2 


("5892900").pn. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:37 


BRS 


1 


("5892900").pn. and ((third or neutral or nielsen) nearlO (analy$8 or monitor$5)) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:40 


BRS 


1 


("5892900").pn. and ((third near5 partS4 ) nearlO (analyS8 or monitorS5)) 


US-PGPUB; USPAT; 


2005/01/04 



C:\JZ\09_490495_19960309_ContentMonitor_Cuong\09_450495_EAST_update_03.doc p.2 of 3 









EPO; JPO; DERWENT; 
IBM TDB 


16:41 


BRS 


1 


("5892900").pn. and ((third nearS part$4 ) nearlO (audit$5 analyS8 monitorSS)) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:44 


BRS 


1 


("5892900").pn. and ((third nearS partS4 ) same (audit$5 analy$8 monitorSS)) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:44 


BRS 


3 


(@ad<"l 9960903 ").ad. and (advertSS marketSS) and (track$5 orbserv$4 examS7 
analy$5 monitorSS) and (demographSS) and ((third$4 neutralS4 trustS4) near 10 party) 
and (internet web www onSlline) and (nielsen or IS 1 pro or netcount or pcSl meter or 
focalink or auditSl bureau) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBMJTDB 


2005/01/04 
16:50 


BRS 


72 


(@ad<"19960903").ad. and (advertSS marketSS) and (track$5 orbserv$4 exam$7 
analySS monitorSS) and (demographSS) and ((third$4 neutral$4 trust$4) near 10 party) 
and (internet web www onS 1 line) 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/04 
16:50 


BRS 


99 


(dedrick).in. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/05 
13:25 


BRS 


2 


C , 5724521 M ).pn. 


US-PGPUB; USPAT; 
EPO; JPO; DERWENT; 
IBM TDB 


2005/01/06 
09:21 



C:\JZV09_490495_19960309_ContentMonitor_Cuong\09_450495_EAST_update_03.doc 



p.3 of 3 



Results 



Page 1 of^'V 



C^ProQuest 



Return to the USPTO NPL Page | Help 




Search " 




mm 




^W»cIlnliMfHpM: 0 docume nts! Interface language: 

~ ■ mummm mm 



Databases selected: Multiple databases... 

Results 



New scholarly features & content! 



15 documents found for: PDN(<09/03/1996) and ( advertise or advertisement) and (nielsen 
and (internet or web)) and (track or analyze or analysis or monitor) and demographic 



5|$u&At§£| About 



[]aII sources^ fj\ & Scholarly Journals^ ] [ jTrade Publications^ ] [: Newspapers^ | 



□ Mark / Clear all on 
page 



i 



View marked 
documents 



II Show all 
documents 



Sort results by: I^^SS 



(gj 1. Crash fuels debate on Net's stability Series: TECH TALK: [0 SOUTH PINELLAS Edition] 

DAVE GUSSOW. St. Petersburg Times. St. Petersburg, Fla.: Aug 19, 1996. p. 12 

1 Full text ^ Abstract 



ON-LINE SERVICES ANGLE FOR BURGEONING MARKETS: [ALL Edition] 

Jeffery D. Zbar Special to the Sun-Sentinel Compiled by Rick Smith. Sun Sentinel. Aug 5, 1996. p. 11 



II Full text 



^ Abstract 



[| 3. Keeping Good Count of Web Ads: [FINAL Edition] 

Julia Angwin, Chronicle Staff Writer. San Francisco Chronicle (pre-1997 Fulltext). San Francisco, 
Calif.: Jul 3, 1996. p. B.1 



Full text 



^ Abstract 



TUNING OUT & SIGNING ON/TV viewing decreases as kids go online: [2 STAR Edition] 
GERALDINE FABRIKANT. Houston Chronicle (pre-1997 Fulltext). Houston, Tex.: May 8, 1996. p. 1 



M Full text 



^ Abstract 



[1 5. Computers. Cable and Videos Cut Into Children's TV-Watching Time 

Fabrikant, Geraldine. New York Times (Late Edition (East Coast)). New York, N.Y.: Apr 08, 1996. p. 
D.1 (4 pages) 



IS Full text 



^ Abstract 



l/PRO REVAMPS WEB MEASUREMENT PRODUCTS Company Responds to Competitive 
Pressures and Criticism 

Interactive Marketing News. Potomac: Mar 1, 1996. p. 1 



111 Full text 



^ Citation 



Marketing on the Internet 

Pallab Paul. The Journal of Consumer Marketing. Santa Barbara: 1996. Vol. 13, Iss. 4; p. 27 (11 
pages) 



> Text+Graphics 



Q Page Image - PDF 



^ Abstract 



(1 8. I n ter net b uyer s; Will th e surf e rs b eco me b uyers? 

Fram, Eugene H, Grady, Dale B. Direct Marketing. Garden City: Oct 1995. Vol. 58, Iss. 6; p. 63 (3 
pages) 



II Full text 



Q Page Image - PDF 



^ Abstract 



h e c eb f e 



c e 



Results 



Page 2 of 4*fc 



|g 9. Tracking Goes Mainstream 

JOHN EVAN FROOK. CommunicationsWeek, Sep 18, 1995. p. 43 

il Full text ^ Citation 

IB 10. Tracking the hits on Web sites 

Boumellis, Cynthia. Communications International. London: Sep 1995. Vol. 22, Iss. 9; p. 22 (2 pages) 

ll Full text *B Page Image - PDF ^ Abstract 

g 11. Counting on the Web 

Anonymous. American Demographics. Ithaca: Jul 1995. p. 27 (2 pages) 

il Full text ^ Abstract 

[j| 12. Top 50 U.S. marketing/ad/opinion research firms profiled 

Anonymous. Marketing News. Chicago: Jun 5, 1995. Vol. 29 t Iss. 12; p. H2 (23 pages) 

II Full text Q Page Image - PDF ^ Abstract 

[S 13. The best 100 sources for marketing information 

Anonymous. American Demographics. Ithaca: Jan 1995. Vol. 17, Iss. 1; p. 21 (15 pages) 

B) Full text Q Page Image - PDF ^ Abstract 

fii 14. Extra Value Couponing- Strategic Implications for Supermarkets 

Ajay Bhasin, Roger Dickinson. Agribusiness (1986-1998). New York: Fall 1987. Vol. 3, Iss. 3; p. 293 
(14 pages) 

IS) Article image - PDF Q Page Image - PDF ^ Abstract 

|g 15. Back Material 1 -- No Title 

The Far Eastern Quarterly (pre-1986). Ann Arbor: Aug 1951 . Vol. 10, Iss. 4; p. 1 (72 pages) 

[^ Article image - PDF HI Page map ^ Citation 

1-15 of 15 



Want an alert for new results sent by email? [^M^P?^^^I About Results per page: |^S|B| 



Basic Search (jTools: Search Tips Browse Topics 3 Recent Searches! 

| PDN(<09/03/1996) and ( advertise or advertisement) and (nielsen and (\nt{ [[S^S^jgll | Clear] 




Select multiple databases 

m 

Limit results to: M Full text documents only d 

B Scholarly journals, including peer-reviewed About 

f More Search Options vj 

Copyright © 2005 ProQuest Information and Learning Company. All rights reserved. Terms and Conditions 

Text-only interface 



h e c eb f e 



c e 



Results 



Page 1 of 



P f Q Q (J 0 $ Return to the USPTO NPL Page | Help 

ll^lMlj ^ Search H^jw JtSB^a;lllii^^« ^ | lllMligMM^ 



Databases selected: Multiple databases... New scholarly features & content! 

Results 

16 documents found for: PDN(<09/03/1996) and ( advertise or advertisement) and (nielsen f _ — 

or IPRO or NetCount or PC-meter or Focalink or (Audit pre/2 Bureau)) and (internet or web) [Set ufr Alert J About 
and (track or analyze or analysis or monitor) and demographic 

[]aII sources^ f 1 ffl K Scholarly Journals^ j ^Trade Publications^ [ jNewspapers^ | 

OMa*^=»on , i^toLM Sort results by; 

□ 1. Crash fuels debate on Net's stability Series: TECH TALK: [0 SOUTH PINELLAS Edition] 
DAVE GUSSOW. St Petersburg Times. St. Petersburg, Fla.: Aug 19, 1996. p. 12 

1) Full text ^ Abstract 

[I] 2. ON-LINE SERVICES ANGLE FOR BURGEONING MARKETS: [ALL Edition] 

Jeffery D. Zbar Special to the Sun-Sentinel Compiled by Rick Smith. Sun Sentinel. Aug 5, 1 996. p. 1 1 

1 Full text ^ Abstract 

£3 3. Keeping Good Count of Web Ads: [FINAL Edition] 

Julia Angwin, Chronicle Staff Writer. San Francisco Chronicle (pre-1997 Fulltext). San Francisco, 
Calif.: Jul 3, 1996. p. B.1 

B Full text ^ Abstract 

[§ 4. TUNING OUT & SIGNING ON/TV viewing decreases as kids go online: [2 STAR Edition] 

GERALDINE FABRIKANT. Houston Chronicle (pre-1997 Fulltext). Houston, Tex.: May 8, 1996. p. 1 

H Full text ^ Abstract 

H3 5. Computers. Cable and Videos Cut Into Children's TV-Watching Time 

Fabrikant, Geraldine. New York Times (Late Edition (East Coast)). New York, N.Y.: Apr 08, 1996. p. 
D.1 (4 pages) 

H Full text ^ Abstract 

U 6. I/PRO REVAMPS WEB MEASUREMENT PRODUCTS Company Responds to Competitive 
Pressures and Criticism 

Interactive Marketing News. Potomac: Mar 1, 1996. p. 1 

1 Full text ^ Citation 

|-g 7. M arketing on th e I n te rn et 

Pallab Paul. The Journal of Consumer Marketing. Santa Barbara: 1996. Vol. 13, Iss. 4; p. 27 (1 1 
pages) 

U Text+Graphics Q Page Image - PDF ^ Abstract 

HI 8. Internet buyers: Will the surfers become buyers? 

Fram, Eugene H, Grady, Dale B. Direct Marketing. Garden City: Oct 1995. Vol. 58, Iss. 6; p. 63 (3 
pages) 

Hi Full text @ Page Image - PDF ^ Abstract 



eb e e ch e f ce 



Results Page 2 of 



@ 9. Tracking Goes Mainstream 

JOHN EVAN FROOK. CommunicationsWeek. Sep 18, 1995. p. 43 

B Full text & Citation 

□ 10. Tracking the hits on Web sites 

Bournellis, Cynthia. Communications International. London: Sep 1995. Vol. 22, Iss. 9; p. 22 (2 pages) 

B Full text @ Page Image - PDF & Abstract 

Ej 11 MEDIA: MAGAZINES; Old distinctions blur. Advertising on line now involves audience consent 
Deirdre Carmody. New York Times (Late Edition (East Coast)). New York, N.Y.: Jul 17, 1995. p. D.7 

Bl Full text E2> Abstract 

g 12. Counting on the Web 

Anonymous. American Demographics. Ithaca: Jut 1995. p. 27 (2 pages) 

Bl Full text Abstract 

g 13. Top 50 U.S. marketing/ad/opinion research firms profiled 

Anonymous. Marketing News. Chicago: Jun 5, 1995. Vol. 29, Iss. 12; p. H2 (23 pages) 

B Full text Q Page Image - PDF ^ Abstract 

0 14. The best 100 sources for marketing information 

Anonymous. American Demographics. Ithaca: Jan 1995. Vol. 17, Iss. 1; p. 21 (15 pages) 

B Full text S Page Image - PDF ^ Abstract 

H 15. Extra Value Couponing- Strategic Implications for Supermarkets 

AjayBhasin, Roger Dickinson. Agribusiness (1986-1998). New York: Fall 1987. Vol. 3, Iss. 3; p. 293 
(14 pages) 

Bl Article image - PDF IS Page Image - PDF ^ Abstract 

H 16. Back Material 1 - No Title 

The Far Eastern Quarterly (pre-1986). Ann Arbor: Aug 1951. Vol. 10, Iss. 4; p. 1 (72 pages) 

El) Article image - PDF HI Page map ^ Citation 

1-16 of 16 



Want an alert for new results sent by email? l^et^^^Bl About Results per page: [ j£|6Il 



Basic Search ([Tools: Search Tips Browse Topics 5 Recent Searchesf ) 

l PDN(<09/03/1996) and ( advertise or advertisement) and (nielsen or IPRCj [lllffiKl [Clear ] 

Database: \ MM9§Mi^ff^^ ^ ^^^^^^^ ^^^^^^M Select multiple databases 
Date range: iHj^^B^ ^^mil 
Limit results to: H Full text documents only 1 

H Scholarly journals, including peer-reviewed About 

[ More Search Options J 



h e c eb e e ch e f ce e 



Results 



Page 1 of^ 



£**^P t 0 Q V B Sf 0 Return to the USPTO NPL Page | Hel p 




iPtiblfcatfon 



Marked Ltst" 



Databases selected: Multiple databases... NEW! Alerts and more.. 

Results 

154 articles found for: PDN(<09/03/1996) and ((web or internet) pre/5 (site or page)) and (advertise or marketing) 
and (monitor or track or tracking) and (click or view or focus) and (javascript or Java) 

^All sources^ Scholarly Journals^ ] j ^Magazines^ j jTrade Publications ^ [ jNewspapers^ 

Q| 1. Digital Faces Tough Market For Altavista 

Zuckerman, Laurence. New York Times (Late Edition (East Coast)). New York, N.Y.: Sep 3, 1996. p. 
D.1 (12 pages) 

iFuHtext Eb Abstract 

[jjjjjj 2. Timing is everything - Getting Into EC At The Right Cycle Is Essential 

David Mason and Mary Johnston Turner. CommunicationsWeek. Sep 2, 1996. p. S.03 

iFuHtext citation 

Hj 3. Take a load off 

Ray, Garrett N. Computerworld. Framingham: Sep 2, 1996. Vol. 30, Iss. 36; p. 55 (2 pages) 

ll Text+Graphics Q Page Image - PDF & Abstract 

Oi 4. Still masters of multimedia: [2 Edition] 

McDONALD Malcolm. Dominion. Wellington, New Zealand: Sep 2, 1996. p. IT.6 

iFuHtext Abstract 

g 5. Internet Future At I.B.M. Looks Oddly Familiar 

Lohr, Steve. New York Times (Late Edition (East Coast)). New York, N.Y.: Sep 2, 1996. p. 1.37 (12 
pages) 

B FuJJJext (a Abstract 

{g 6. Engineering online 

Deitz, Dan. Mechanical Engineering. New York: Sep 1996. Vol. 118, Iss. 9; p. 84 (5 pages) 

II Text+Graphics Page Image - PDF & Abstract 

Qjjjj 7. A conversation with lAC's Mike Kinkead 

Pemberton, Jeff. Online. Medford: Sep/Oct 1996. Vol. 20, Iss. 5; p. 77 (6 pages) 

II Text+Graphics Page Image - PDF Abstract 

B 8. Negotiating Netscape's frames 

Notess, Greg R. Online. Medford: Sep/Oct 1996. Vol. 20, Iss. 5; p. 65 (3 pages) 

II Text+Graphics Q Paoe Image - PDF & Abstract 

~H 9. 

GTEC 96 targets program managers as authority for service renewal shifts (Government 
Technology Exhibition & Conference preview) 



h e c eb f e 



c e 



Results 



Page 2 of & 



Technology in Government Willowdale: Sep 1996. Vol. 3, iss. 9; p. 25 

il Full text Abstract 

01 The intranet-a firm's private road on the information superhighway 

Black, Robert L, Pforsich, Hugh, Sechter, Carolyn S. The Tax Adviser. New York: Sep 1996. Vol. 27, 
Iss. 9; p. 561 (9 pages) 

HI Text+Graphics @ Page Image - PDF ^ Abstract 

Q 11. Training on intranets: The hope and the hyp e 

Filipczak, Bob. Training. Minneapolis: Sep 1996. Vol. 33, Iss. 9; p. 24 (7 pages) 

Hi Full text *B) Page Image - PDF \^ Abstract 

g 12. Christopher Hassett. PointCast 

Brandt, Richard. Upside (U.S. ed.). Foster City: Sep 1996. Vol. 8, Iss. 9; p. 33 (4 pages) 



B Full text Q Page Image -PDF 



^ Abstract 



B 13. Microsoft - On Top For Now -- As it wages war on all comers, can Microsoft maintain its 
dominant position? 

T.C. Doyle. VARbusiness. Manhasset: Sep 1, 1996. p. 74 

iEulliext citation 

Q 14. Learn to make waves on the Web; [2 Edition] 

Dominion. Wellington, New Zealand: Aug 26, 1996. p. IT.22 

iFuHtext [Eb Abstract 



Ojj 15. Graphics (Feature report) 

Computer Dealer News. Willowdale: Aug 22, 1996. Vol. 12, Iss. 17; p. 20 

Bl Full text & Citation 

[g 16. Interactive 3-D bows on the 'net 

Deck, Stewart. Computerworld. Framingham: Aug 12, 1996. Vol. 30, Iss. 33; p. 28 (1 page) 



Q Page Image - PDF Abstract 



Qj 17. Webifying corporate data 

Watt, Peggy. Network World. Framingham: Aug 12, 1996. Vol. 13, Iss. 33; p. I23 (2 pages) 

j| Text+Graphics Q Page image - PDF m Abstract 

Q| 18. TransactNet. Inc. announces WIT(TM) 

Merrick, Phillip. PR Newswire. New York: Aug 06, 1996. p. 1 (1 page) 

iFuiLiext Eb Abstract 

Qj| 19. New Interactive Age Digital signs on - The daily news: If it's on the 'Net. IAD will deliver it 
CommunicationsWeek. Aug 5, 1996. p. IA.05 

iFuHJext & Citation 

Q 20. Your Agent Is Calling They may still look like Web browsers, but agents are gaining 
sophistication and coming your way . 

Kelly Jackson Higgins. CommunicationsWeek. Aug 5, 1996. p. 45 

B) Full text Eb Citation 



h e c eb f e 



c e 



Results 



Page 3 off ? 



H 21. MICROSOFT TO WEAVE WEB INTO PC: [VALLEY Edition! 

John MarkoffThe New York Times. Daily News. Los Angeles, Calif.: Aug 5, 1996. p. B.1 

iFuHJext Abstract 

H 22. MARK E TING EXPERTS ADVISE THINKING 'BEYOND THE BANNER' 
Interactive Marketing News. Potomac: Aug 2, 1996. p. 1 

iFuHJext Eb citation 

g 23. CD-ROM and Web browsers: HTML as the lingua franca 

Guenette, David R, Gustavson, Ron. CD-ROM Professional. Aug 1996. Vol. 9, Iss. 8; p. 26 (20 pages) 

ll Text+Graphics IS Page Image - PDF ^ Abstract 

g 24. MICROSOFT'S OPENING UP ON THE l-WAY: [2 Edition] 

PERRY, Adhenne. Dominion. Wellington, New Zealand: Jul 29, 1996. p. IT.6 

iFuNtext & Abstract 

g 25. Microsoft's Latest Web Venture: Making Critical Mass to Pay: [News Analysis] 

Markoff, John. New York Times (Late Edition (East Coast)). New York, N.Y.: Jul 29, 1996. p. D.1 (17 
pages) 

iFulliext & Abstract 

g 26. Inland Empire Focus Communication Companies embrace 'Net technology for private use 

Paul McAfee - Managing Editor. The Business Press. Ontario, Calif.: Jul 29, 1996. p. 1 

iFuNtext OS Abstract 

g 27. Compaq at the Crossroads' 

McWilliams, Gary. Business Week. New York: Jul 22, 1996. p. 70 (3 pages) 

iFuNtext & Abstract 

g 28. Putting the Web in its place 

Baum, David. InfoWorld. San Mateo: Jul 22, 1996. Vol. 18, Iss. 30; p. 1 (3 pages) 

il Text+Graphics IS Page Image - PDF Abstract 

g 29. Roundtable on multimedia 

Poltenson, Norman. The Business Journal - Central New York. Syracuse: Jul 22, 1996. Vol. 10, Iss. 
15; p. 9 (4 pages) 

iFuNiext & Abstract 

g 30. Haywired 

Savitz, Eric J. Barron's. Chicopee: Jul 8, 1996. Vol. 76, Iss. 28; p. F3 (3 pages) 

fi) Full text IS Page Image - PDF ^ Abstract 

1-30 of 154 < First | < Previous 1 2 3 4 5 6 Next> 

Results per page: 



Basic Search (jrools: Search Tips Browse Topics 3 Recent Searches^) 

|PDN(<09/03/1996) and ((web or internet) pre/5 ( site or page)) and (advertis [Searct|| |Clea 



h e c eb f e 



c e 



Results 



Page 1 of 3 



CZProQuest* 



Return to the USPTO NPL Page j Help 




Interface language: 

Marife|iM^- 0 articlesB 



Databases selected: Multiple databases... 

Results 



NEW! Alerts and more... 



23 articles found for: PDN(<09/03/1996) and ((web or internet or www) pre/5 (site or page)) and (advertise or 
advertising or marketing) and (monitoring or track or tracking) and (cfick or hit or view or focus) and (javascript ) 



^All sources|| Scholarly Journals^ ^Magazinesj ^ [ jTrade Publications ^] ^Newspapers' 



Mark / Clear all on 
page 



View marked 
articles 



lH Show all 
documents 



Sort results by: latest 



1. Engineering online 

Deitz, Dan. Mechanical Engineering. New York: Sep 1996. Vol. 118, Iss. 9; p. 84 (5 pages) 



\ Text+Graphics 



Q Page Image - PDF 



^ Abstract 



H 2. TransactNet, Inc. announces WIT(TM) 

Merrick, Phiiiip. PR Newswire. New York: Aug 06, 1996. p. 1 (1 page) 

iFuHtext ^ Abs t r act 



H 3. MICROSOFT'S OPENING UP ON THE l-WAY: [2 Edition] 

PERRY, Adrienne. Dominion. Wellington, New Zealand: Jul 29, 1996. p. IT.6 



1 Full text 



^ Abstract 



4. Web Mechanic's debut -- New feature to keep users abreast of Web technologies, trends 
Thomas A. Poweli. CommunicationsWeek. Jun 10, 1996. p. IA.01 



BJ Full text 



^ Citation 



5- Transforming customers into virtual bankers 

Bers, Joanna Smith. Bank Systems & Technology. New York: May 1996. Vol. 33, Iss. 5; p. 42 (3 
pages) 



\ Text+Graphics 



*B) Page Image - PDF 



^ Abstract 



g 6. Two roads lead to new world of Internet development 

Corcoran, Cate T. InfoWorld. San Mateo: Apr 29, 1996. Vol. 18, Iss. 18; p. 69 (3 pages) 

Hi Full text @ Page Image - PDF ^ Abstract 

f& 7. Netscape introduces Netscape Navigator 3.0 

Holten, Chris. PR Newswire. New York: Apr 29, 1996. p. 1 (6 pages) 

iEultext a Abstract 



8. New media training courses, programs, and seminars 

Nicholls, Paui. CD-ROM Professional. Apr 1996. Vol. 9, Iss. 4; p. 104 (8 pages) 

B) Full text tS Page Image - PDF 



^ Abstract 



9. Turner and Gates: An essay on paradig ms 

Harari, Oren. Management Review. New York: Apr 1996. Vol. 85, Iss. 4; p. 49 (4 pages) 



h e c eb f e 



c e 



Results 



Page 2 of 3 



Full text Q Paae Image - PDF g*i Abstract 



m 


10. 


Thrust, parry! Netscape duels with Microsoft 

Vaughan, Jack. Software Magazine. Englewood: Apr 1996. Vol. 16, Iss. 4; p. 134 (2 pages) 
Hi Full text @ Page Image - PDF n$ Abstract 


m 


11. 


JavaScript escalates privacy fears 

Burger, Dale. Computing Canada. Willowdale: Mar 28, 1996. Vol. 22, Iss. 7; p. 1 (2 pages) 
i Full text & Abstract 


m 


12. 


Netscape unveils Netscape FastTrack Server (TM) 

Siino, Rosanne. PR Newswire. New York: Mar 05, 1996. p. 1 (1 page) 

Bt Full text ^ Abstract 


m 


13. 


Netscape introduces Netscape Enterprise Server (TM) 2.0 

Siino, Rosanne. PR Newswire. New York: Mar 05, 1996. p. 1 (1 page) 

i Full text & Abstract 


m 


14. 


Netscape announces Netscape Cataloq Server (TM) 

Siino, Rosanne. PR Newswire. New York: Mar 05, 1996. p. 1 (1 page) 

i Full text & Abstract 


m 


15. 


Tools Hurdle Web Page Design Challenges 

Daniel Lyons. Computer Reseller News. Feb 12, 1996. p. 88 

Hi Full text R> r^fof;™ 


B 


16. 


Tools hurdle Web page design challenges 

Lyons, Daniel. Computer Reseller News. Feb 12, 1996. p. 88 (1 page) 

l=j run Text E*i Abstract 


m 


17. 


The Intranet Rolls In - Even as the Net alters Sun's orbit it's also changing the way business 




shares data with employees. Internal Nets are cheap, easy, and safe. 






Mary E. Thyfault -with additional reporting by Wendy Marx. InformationWeek. Manhasset: Jan 29, 
1996. p. 15 






i Full text ^ Cjtatjon 


m 


18. 


Brainstorm hatches tool for Notes-Web integration 

Sliwa, Carol. Network World. Framingham: Jan 8, 1996. Vol. 13, Iss. 2; p. 10 (2 pages) 
Hi Full text Q Paqe Image - PDF ^ Abstract 


fi 


19. 


A top-down methodology for buiidinq corporate Web applications 
Ariz, John M.. Internet Research. Bradford: 1996. Vol. 6, Iss. 2/3; p. 64 

1 Full text & Abstract 


B 


20. 


In New York: Growth Scenarios Of Internet Issues Are Astronomical 




By Molly Baker Asian Wall Street Journal. New York, N.Y.: Dec 8, 1995. p. 13 
i Full text Abstract 



B 21. Microsoft Changing Strategy on Internet // Licenses Java. Shifts Network; [LATE SPORTS FINAL 
Edition] 



h e c eb f e 



c e 



Results 



Page 3 of 3 



HOWARD WOLINSKY. Chicago Sun - Times. Chicago, III.: Dec 8, 1995. p. 61 

Hi Full text & Abstract 

B 22. Heard on the street: Stargazers abound while Internet stocks skyrocket 

Baker, Molly. Wall Street Journal (Eastern edition). New York, N.Y.: Dec 7, 1995. p. C 

iFuHJext @ Abstract 

g 23. NETSCAPE: Netscape and Sun announce JavaScript 
M2 Presswire. Coventry: Dec 4, 1995. p. 1 

B Full text * & citation 

1-23 of 23 



Results per page: 



Basic Search Tools: Search Tips Browse Topics 6 Recent Searches! ) 

|PDN(<09/03/1996) and ((web or internet or www) pre/5 (site or page)) and j [SeagfiJ [Gear I 



Database: \M^^M^^M^S!Mt I . V* ^ ' i El Select multiple databases 



Limit results to: ffl Full text articles only H 

D Scholarly journals, including peer-reviewed About 

gj More Search Optionsh 

Copyright © 2004 ProQuest Information and Learning Company. All rights reserved. Terms and Conditions 

Text-only interface 

From:Pro£xuest 



h e c eb f e 



c e 



Results 



Page 1 of^v 



Return to the USPTO NPL Page | Help 




nrr\f Advanced if 




Databases selected: Multiple databases. 

Results 



Interface language: 
0 articles! pi^l i sB^^^i 

NEW! Alerts and more.. 



19 articles found for: PDN(<09/03/1996) and (netcount or clickboosters or doubleclick oradcount ori/pro oripro or 
(internet pre/1 profiles)) and nielsen and ((third or neutral or external) pre/5 party) 



j^AII sources^ j jTrade Publications^ j ^NewspapersQ 



Mark / Clear all on 
page 



View marked 
articles 



5gg£? Sort results by: H^^H^Sl 



1. Uunet broadens scope of Web tracker 

John Evan Frook. CommunicationsWeek. Aug 19, 1996. p. IA.05 

Bl Full text 



^ Citation 



2. CYBERCULTURE; Tracking That Advertisers Can Count On; [ Home Edition ] 

DANIEL AKST. Los Angeles Times (pre-1997 Fulltext). Los Angeles, Calif.: Jun 10, 1996. p. 1 



D Full text 



^ Abstract 



3. Tracking that advertisers can count on 

Akst, Daniel. Los Angeles Times. Los Angeles, Calif.: Jun 10, 1996. p. D1 (1 page) 



IB Full text 



^ Abstract 



|~j 4. The Internet ratings race 

Taylor, Cathy. Mediaweek. New York: Jun 10, 1996. Vol. 6, Iss. 24; p. 6 (2 pages) 

Bl Full text Page Image - PDF & Abstract 



5. HEARST BUYS INTEREST IN WEB MEASUREMENT FIRM 
Interactive Marketing News. Potomac: Jun 7, 1996. p. 1 

Bl Full text 



^ Citation 



6. The intranet takes off 

McNaughton, Kora. Upside (U.S. ed.). Foster City: Apr 1996. Vol. 8, Iss. 4; p. 50 (8 pages) 



ll Fulltext 



^ Abstract 



H 7. Sci-Fi cyber-brandinq 

Krantz, Michael. Mediaweek. New York: Mar 4, 1996. Vol. 6, Iss. 10; p. 27 (1 page) 



IS Full text 



^ Abstract 



8. Nielsen plans Web ratings; [Final Edition] 
Toronto Star. Toronto, Ont.: Jan 10, 1996. p. D.3 

H Full text 



^ Abstract 



|]| 9. NIELSEN. OTHER FIRMS TRYING TO DEVELOP METHODS FOR RATING MANY SITES LACK OF 
DATA ON VISITORS LEAVES INTERNET ADVERTISERS FLYING BLIND: [NORTH SPORTS FINAL 
Edition] 

Reuters.. Chicago Tribune (pre-1997 Fulltext). Chicago, III.: Dec 18, 1995. p. 5 



eb 



c e 



Results 



Page 2 of*' 



IflFulliext a Abstract 



§§ 10. Web-Hit Audit System Called Into Question 

John Evan Frook. CommunicationsWeek. Dec 18, 1995. p. 1 

B) Full text & citation 

□ 11. Couches not required 

Krantz, Michael. Mediaweek. New York: Oct 23, 1995. Vol. 5, Iss. 40; p. 34 (2 pages) 

iFuHtext Eb Abstract 

|~j 12. The medium is the measure 

Krantz, Michael. Mediaweek. New York: Sep 25, 1995. Vol. 5, Iss. 36; p. IQ20 (4 pages) 

iFuHiext Abstract 

(3 13. Tracking Goes Mainstream 

JOHN EVAN FROOK. CommunicationsWeek. Sep 1 8, 1 995. p. 43 

IFuHiext & Citation 

g 14. Online auditing attracts many contenders 

Manly, Lome. Folio: The Magazine for Magazine Management. Sep 15, 1995. Vol. 24, Iss. 15; p. 34 
(1 page) 

Hi Full text ® Page Image - PDF Abstract 

(3 15. Web feat: Site auditing 

Krantz, Michael. Mediaweek. New York: Sep 11, 1995. Vol. 5, Iss. 34; p. 23 (1 page) 

IFuHiext & Abstract 

0 16. Tracking the hits on Web sites 

Bournellis, Cynthia. Communications International. London: Sep 1995. Vol. 22, Iss. 9; p. 22 (2 pages) 

8l Full text @ Page Image - PDF Abstract 

□ 17. Marketers demand real research results from cyber efforts 

Miller, Cyndee. Marketing News. Chicago: Aug 28, 1995. Vol. 29, Iss. 18; p. 1 (3 pages) 

iFuHiext Abstract 

H 18. U.S. Firm Offers Advertisers Internet Data 

By Kevin Goldman. Asian Wall Street Journal. New York, N.Y.: Apr 6, 1995. p. 5 

Bl Full text & Abstract 

Hi 19. Advertising: Now marketers can buy a service to track Internet customer usage 

Goldman, Kevin. Wall Street Journal (Eastern edition). New York, N.Y.: Apr 5, 1995. p. B5 

Bl Full text Eb Abstract 

1-19 of 19 



Results per page 



BaSIC Search (jTools: Search Tips Browse Topics 5 Recent Searchesh 



eb f e c e 



Results 



Page 1 



C^ProQu$$t 




Return to the USPTO NPL Page | Help 

Interface language: 

l^^lisSIIBBIBI 

NEW! Alerts and more.. 



Results 

965 articles found for: PDN(<09/03/1996) and (netcount or clickboosters or doubleclick oradcount ori/pro oripro or 
(internet pre/1 profiles)) 

||aII sources^ Scholarly Journalsj j ^Magazines^ ] j jTrade Publicationsj j [ iNewspapers^ j 

Hi Show all 
documents 



H Mark / Clear all on 
page 



View marked 
articles 



1. Knight-Ridder taps market focus -- Newspaper chain to measure Web traffic 
John Evan Frook. CommunicationsWeek. Sep 2, 1996. p. IA.06 



II Full text 



^ Citation 



Q 2. MEDIA INDUSTRY MOVERS: AUGUST 1996 

Media Industry Newsletter. Potomac: Sep 2, 1996. p. 1 

1 Full text 



^ Citation 



(2 3. ATnet delivers on-line trade show directory 

Anonymous. Apparel Industry Magazine. Atlanta: Sep 1996. Vol. 57, Iss. 9; p. 62 (3 pages) 

Q Page Image - PDF 



S Text+Graphics 



^ Citation 



4. Sell softly, carry a cyber shtick 

Greco, Monica. Apparel Industry Magazine. Atlanta: Sep 1996. Vol. 57, Iss. 9; p. 60 (4 pages) 

@ Page Image - PDF 



) Text+Graphics 



^ Abstract 



|fj 5. The teen years: Risky business? 

Dreher, Nancy. Current Health 2. Stamford: Sep 1996. Vol. 23, Iss. 1; p. 6 (7 pages) 

IS Page Image - PDF 



> Text+Graphics 



^ Abstract 



[§ 6. Who's who on the Net? 

Anonymous. Progressive Grocer. New York: Sep 1996. Vol. 75, Iss. 9; p. 36 (1 page) 



Ml Full text 



1S Page Image - PDF 



^ Abstract 



7. Interactive ad firms grow on the Web 

Anonymous. Upside (U.S. ed.). Foster City: Sep 1996. Vol. 8, Iss. 9; p. 50 (1 page) 

Q Page Image - PDF 



111 Full text 



^ Abstract 



H 8. COURT PROTECTS CARD PARODY: [All Editions =.Two Star B. Two Star P. One Star] 

PAUL DOTTINO. The Record. Bergen County, N.J.: Aug 31, 1996. p. s.06 



II Full text 



^ Abstract 



S 9. 5. STUDY: 'NET ADS "TOTALLY ACCOUNTABLE" 
Interactive Daily. Potomac: Aug 30, 1996. p. 1 

li Full text 



^ Citation 



eb 



e ch e f ce 



Results 



Page 2 of-fc 



H 10. MEAN CUISINE UW'S OLSON HANDY WITH BATTER AND BATTERING: [FINAL Edition] 
BUD WITHERS P-l Reporter. Seattle Post - Intelligencer. Seattle, Wash.: Aug 27, 1996. p. C.1 

iFyJIjext E5> Abstract 



n 


11. 


Oppenheimer zeros in on precision financial analysis tools 

Mackey, Heather. InfoWorld. San Mateo: Aug 26, 1996. Vol. 18, Iss. 35; p. 76 (1 page) 

H Text+Graohics © Paae Imaae - PDF n$ Abstract 


fi 


12. 


PSST... WANNA BUY A WEB SITE? 

Interactive Marketing News. Potomac: Aug 23, 1996. p. 1 

I Full text ^ Citation 


ii 


13. 


Fishing by the Net 

Murphy, David. Marketing. London: Aug 22, 1996. p. 25 (3 pages) 

i Full text 02> Abstract 


ii 


14. 


Microchips ahoy! 

Hannaham, James. The Village Voice, New York: Aug 20, 1996. Vol. 41, Iss. 34; p. 22 (1 page) 
B) Full text @ Paae Imaae - PDF ^ Abstract 


II 


15. 


Uunet broadens scope of Web tracker 

John Evan Frook. CommunicationsWeek. Aug 19, 1996. p. IA.05 

1 Full text & Citation 


Ii 


16. 


how in the world wide wed do you make money?; [2 STAR Edition] 






GREG HASSELL, DWIGHT SILVERMAN. Houston Chronicle (pre-1997 Fulltext). Houston, Tex.: Aug 
18, 1996. p. 1 






1 Full text lEb Abstract 


H 


17. 


RIT Research Corp. debuts Profile-by-Mail 

Stange, Barbara. Business Wire. New York: Aug 14, 1996. p. 1 (6 pages) 

i Full text & Abstract 


a 


18. 


Internet spawns new ratings race 

Tedesco, Richard. Broadcasting & Cable. New York: Aug 12, 1996. Vol. 126, Iss. 34; p. 71 (2 pages) 
1 Full text @ Page Image - PDF m Abstract 


(1 


19. Cyber-Mogul 

Bremner, Brian. Business Week. New York: Aug 12, 1996. p. 56 (7 pages) 






i Full text Eb Abstract 


las 


20. 


EDUCATIONAL TV: [VOLUSIA Edition] 

Orlando Sentinel. Orlando, Fla.: Aug 10, 1996. p. D.9 

1 Full text Eb Abstract 


B 


21. 


CMP AIMS PAST PRINT MARKETS WITH TECHWEB 'SUPER SITE' 
Interactive Marketing News. Potomac: Aug 9, 1996. p. 1 

B> Full text Eb citation 




22. 


DOUBLECLICK TOUTS HOW-TO ADVICE FOR WEB ADVERTISING: 1 



h e c eb e e ch e f ce e 



r 

Results 



Page 3 of£ 



B Interactive Marketing News. Potomac: Aug 9, 1996. p. 1 

iFuHJext a citation 

g 23. NET.GENESIS AND NETCARTA ANNOUNCE STRATEGIC MARKETING AND TECHNOLOGY 
PARTNERSHIP 

Interactive Marketing News. Potomac: Aug 9, 1996. p. 1 

iFulhext b citation 

H 24. WAR AGAINST TERRORISM TURNING TO NEW WEAPON: (NORTH SPORTS FINAL Edition] 

Evan Osnos, Tribune Staff Writer., Chicago Tribune (pre-1997 Fulltext). Chicago, III.: Aug 8, 1996. p. 
2 

iFuiltext a Abstract 

Q 25. ITEM PROCESSING REPORT SHORT TAKES... 

Document Imaging Report. Potomac: Aug 7, 1996. p. 1 

B> Full text a citation 

jjjjjjjj 26. Accounts 

McDowell, Edwin. New York Times (Late Edition (East Coast)). New York, N.Y.: Aug 7, 1996. p. D.2 
iEulLtext m citation 

Qjj 27. Madison Avenue turns corner 

DeNitto, Emily. Crain's New York Business. New York: Aug 05, 1996. Vol. 12, Iss. 32; p. 3 (1 page) 

fi 1 Full text ' a Abstract 

[j§ 28. Electronic Commerce -- The Web 'Ads' Up -- Still trying to make money on your corporate Web 
site? Try selling ad space. Online advertising may be a $5 billion business by the year 2000. 
Clinton Wilder. InformationWeek. Manhasset: Aug 5, 1996. p. 40 

iFuNjext m Citation 

Qjjjj 29. DOUBLECLICK TOUTS HOW-TO ADVICE FOR WEB ADVERTISING 
Interactive Marketing News. Potomac: Aug 2, 1996. p. 1 

iFuOext & citation 

(1 30. EXPERT ADVICE NO. 6: ADVERTISING SALES How To Sell Web Advertising Space Most 
Effectively 

Interactive Marketing News. Potomac: Aug 2, 1996. p. 1 

iFujJLtext Citation 

1-30 of 965 < First | < Previous 1 2345678910 Next> 



Results per page: 



BaSIC Search ||Tools: Search Tips Browse Topics 4 Recent Searches! 

)PDN(<09/03/1996) and (netcount or clickboosters or doubleclick or adcouij [beStVhril) | Clear j 

Database: [llMl^lj^ata Select multiple databases 



Date range: 



eb e e ch e f ce 



Results 



Page 1 of^'V 



(^^P f Q Q 0 § f® Return to the USPTO NPL Page I Hel p 




Databases selected: Multiple databases... NEW! Alerts and more.. 

Results 

18 articles found for: PDN(<09/03/1996) and (web or internet or www) and (advertise or advertising or marketing) 
and (monitoring or track or tracking) and ((trusted or third or neutal or extemat or outside) pre/5 (party or group or 
company or firm)) and netcount 



jAII sourcesjj j jTrade Publications^ ] ^Newspapers' 



[i Mark /Clear all on , ^marked Sort results by: H^BffiS 



page 



g 1. Keeping Good Count of Web Ads; [FINAL Edition] 

Julia Angwin, Chronicle Staff Writer San Francisco Chronicle (pre-1997 Fulltext). San Francisco, 
Calif.: Jul 3,1996. p. B.1 

iFulltext EH Abstract 

g 2. CYBERCULTURE; Tracking That Advertisers Can Count On: [Home Edition] 

DANIEL AKST. Los Angeles Times (pre-1997 Fulltext). Los Angeles, Calif.: Jun 10, 1996. p. 1 

IB Full text eh Abstract 

[j§ 3. Tracking that advertisers can count on 

Akst, Daniel. Los Angeles Times. Los Angeles, Calif.: Jun 10, 1996. p. D1 (1 page) 

B) Full text eh Abstract 

H 4. How to make your Web ads pay off 

Marketing Magazine. Jun 10, 1996. Vol. 101, Iss. 23; p. 15 

iFuHJext EH citation 

g 5. ABC LAUNCHES INTERACTIVE AUDIT SERVICE: PW BUYS INTO NETCOUNT 
Interactive Marketing News. Potomac: Jun 7, 1996. p. 1 

iFuJitext EH citation 

H 6. HEARST BUYS INTEREST IN WEB MEASUREMENT FIRM 
Interactive Marketing News. Potomac: Jun 7, 1996. p. 1 

iFuJUext EH citation 

[|§ 7. The intranet takes off 

McNaughton, Kora. Upside (U.S. ed.)- Foster City: Apr 1996. Vol. 8, Iss. 4; p. 50 (8 pages) 

^ Full text EH Abstract 

H 8. WEB MEASUREMENT SERVICES HELP TRACK TRAFFIC Companies providing counting 
services and software 
PR News. Potomac: Mar 18, 1996. p. 1 

iFuHtext EH citation 

H 9 - 

Now that your site is up. here's how to justify it -- Measuring Web site traffic 



eb e e ch e f ce 



Results 



Page 2 of^ 



Larry Jaffee. CommunicationsWeek. Mar 4, 1996. p. IA.8 

iFuHiext * ^ Citation 

[g 10. NETCOUNT SLASHES PRICES ON WEB MEASUREMENT SERVICE 
Interactive Marketing News. Potomac: Feb 16, 1996. p. 1 

iFuHtext ^ citation 

fl 11. NIELSEN. OTHER FIRMS TRYING TO DEVELOP METHODS FOR RATING MANY SITES LACK OF 
DATA ON VISITORS LEAVES INTERNET ADVERTISERS FLYING BLIND: [NORTH SPORTS FINAL 
Edition] 

Reuters.. Chicago Tribune (pre-1997 Fulltext). Chicago, III.: Dec 18, 1995. p. 5 
iFuHjext a Abs t r act 

[jj| 12. Web-Hit Audit System Called Into Question 

John Evan Frook. CommunicationsWeek. Dec 18, 1995. p. 1 

iFuHjext Q3» citation 

g 13. Web measurement tools & techniques 

CommunicationsWeek. Sep 25, 1995. p. IA.12 

lEuHiext E& citation 

[gj 14. The medium is the measure 

Krantz, Michael. Mediaweek. New York: Sep 25, 1995. Vol. 5, Iss. 36; p. IQ20 (4 pages) 

Bl Full text ia Abstract 

(g 15. Online auditing attracts many contenders 

Manly, Lome. Folio: The Magazine for Magazine Management. Sep 15, 1995. Vol. 24, Iss. 15; p. 34 
(1 page) 

i Full text ® Page Image - PDF Abstract 

[j| 16. Web feat: Site auditing 

Krantz, Michael. Mediaweek. New York: Sep 11, 1995. Vol. 5, Iss. 34; p. 23 (1 page) 

iFuHjext & Abstract 

H 17. Tracking the hits on Web sites 

Bournellis, Cynthia. Communications International. London: Sep 1995. Vol. 22, Iss. 9; p. 22 (2 pages) 

Hi Full text @ Page Image - PDF Q5> Abstract 

g 18. Marketers demand real research results from cyber efforts 

Miller, Cyndee. Marketing News. Chicago: Aug 28, 1995. Vol. 29, Iss. 18; p. 1 (3 pages) 

B) Full text a Abstract 

1-18 of 18 



Results per page: |^2|E 



Basic Search (|Tools: Search Tips Browse Topics 12 Recent Searches! ) 

|PDN(<09/03/1996) and (web or internet or www) and (advertise or advertiij [b^e^fepj [Clear] 



eb e e ch e f ce 



Dialog Web Command Mode 



Page 1 of 1 



RD S8' 
RD S8' 
RD S8' 
'RD S8' 
'RD S8' 
'RD S8' 
•RD S8' 



for 


File 


19. 


for 


File 


27. 


for 


File 


52. 


for 


File 


123. 


for 


File 


132. 


for 


File 


137. 



Records from unsupported files will be retained in the RD set. 
Search History 



Database Details 



Set 



si 



S2 



S3 



S4 



S5 



S6 



S7 



S8 



S9 



Term Searched 



PY=1996 AND (I/PRO ORNETCOUNT OR PC-METER 
OR FOCALINK OR (AUDIT(2W) BUREAU)) 



SI AND IPRO 



SI AND (IPRO OR NETCOUNT OR PCMETER OR 
FOCALINK OR (AUDIT (1 W)BUREAU)) 



RD S3 (unique items) 



S4 AND (PD<1 9990903) 



S5 AND (SEC) 



S5 AND (MONITOR OR TRACK) 



SI AND INTERSE 



RD S8 (unique items) 



Items 



526408 



56 



619 



487 



117 



19 



39 



32 



Display 



Display 



Display 



Display 



Display 



Display 



Display 



Display 



Display 



Format 



Number of 
Records 



99 



Show Database Details for: 




Formats 



Btuesheet | Rates 



Tags 



© 2005 Dialog, a Thomson business 



g eb c eg c e 



Dialog Web Command Mode 



Page 1 of 5 



3 For more records, click the Records link at page end. 

9 To change the format of selected records, select format and click Display Selected. 
$ To print/save clean copies of selected records from browser click Print/Save Selected. 
^ To have records sent as hardcopy or via email, click Send Results. 



V Select All 



Format 



X Clear Selections H Print/Save Selected 



Send Results 



Display Selected 



1. II 2/9/1 (Item 1 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All its. reserv. 
01107132 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 1 1 : PSYCINFO(R) 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 155 

Dialog Journal Name FindenTM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



2. H 2/9/2 (Item 2 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All its. reserv. 
01100814 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 13: B AMP 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 47 

Dialog Journal Name Finder(TM) (Dialog® File 4 1 4): (c) 2004 The Dialog Corp. All rights reserved. 



3. 13 2/9/3 (Item 3 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All its. reserv. 
01098540 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 1 5 : ABI/INFORM(R) 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 440 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



4. m 2/9/4 (Item 4 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All its. reserv. 
01095718 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 16: GALE GROUP PROMT(R) 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 36 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



h 



g eb c eg c e 



DialogWeb Command Mode 



Page 2 of 5 



5. Ii 2/9/5 (Item 5 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All rts. reserv. 
01092879 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 18: GALE GROUP F&S INDEX(R) 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 96 

Dialog Journal Name FinderfTM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



6. M 2/9/6 (Item 6 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All rts. reserv. 
01076299 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 48: SPORTDISCUS 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 1 

Dialog Journal Name FinderfTM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



7. m 2/9/7 (Item 7 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All rts. reserv. 
00915436 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 79: FOODS ADLIB RA(TM) 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 90 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



8. B 2/9/8 (Item 8 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 
The Dialog Corp. All rts. reserv. 
00624386 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 148: GALE GROUP TRADE & INDUSTRY DB 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 217 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved.' 



9. B 

2/9/9 (Item 9 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 2004 

The Dialog Corp. All rts. reserv. 

00619205 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 149: TGG HE ALTH& WELLNESS DB(SM) 

This file contains FULLTEXT records. 



h 



g eb c eg c e 



Dialog Web Command Mode 



Page 3 of 5 



Number of Records for this Journal, 27 DECEMBER 2004 : 1 

Dialog Journal Name FinderfTM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



10. O 2/9/10 (Item 10 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00508666 

JOURNAL OF CONSUMER MARKETING ( JN =) 
Dialog File 163: AGELINE(R) 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 1 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



11. □ 2/9/1 1 (Item 1 1 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00432001 

JOURNAL OF CONSUMER MARKETING ( JN =) • 

Dialog File 268: BANKING INFO SOURCE 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 1 35 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



12. 0 2/9/12 (Item 12 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00346601 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 420: UNCOVER 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 345 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



13. m 2/9/13 (Item 13 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00331744 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 439: ARTS&HUMANITIES SEARCH(R) 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 1 

Dialog Journal Name FinderfTM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



i4. n 

2/9/14 (Item 14 fj- om fn e: 4 14 ) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 

2004 The Dialog Corp. All rts. reserv. 

00281642 



h 



g eb c eg c e 



DialogWeb Command Mode 



Page 4 of 5 



JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 469: GALE DB OF PUBL.& BROAD.MEDIA 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 1 

Dialog Journal Name FinderfTM) (Dialog® File 4 1 4): (c) 2004 The Dialog Corp. All rights reserved. 



15. U 2/9/15 (Item 15 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00224720 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 485: ACCOUNTING & TAX DB 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 3 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



16. m 2/9/16 (Item 16 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00208235 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 553: WILSON BUS. ABS. FULLTEXT 

This file contains FULLTEXT records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 804 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



17. 13 2/9/17 (Item 17 from file: 414) DIALOG(R)File 414:Dialog Journal Name Finder(TM) (c) 
2004 The Dialog Corp. All rts. reserv. 
00207088 

JOURNAL OF CONSUMER MARKETING ( JN =) 

Dialog File 570: GALE GROUP MARS(R) 

This file contains BIBLIOGRAPHIC records. 

Number of Records for this Journal, 27 DECEMBER 2004 : 156 

Dialog Journal Name Finder(TM) (Dialog® File 414): (c) 2004 The Dialog Corp. All rights reserved. 



18, 13 

2/9/18 (Item 1 from file: 553) DIALOG(R)File 553:Wilson Bus. Abs. FullText (c) 2004 The 
HW Wilson Co. All rts. reserv. 

05107181 H.W. Wilson Record Number: BWBA03107181 
Index. 

Journal of Consumer Marketing v. 19 no7 (2002) p. 633-5 
Document Type: Feature Article ISSN: 0736-3761 
Language: English 

Country of Publication: United States 

Record Type: Abstract Record Status: New record 



h 



g eb c eg c e 



Dialog Web Command Mode 



Page 5 of 5 



Abstract: An index provides an alphabetical listing of authors and titles featured in Vol. 19, 
2002, of this journal. 

Descriptors: 

Journal of consumer marketing— Indexes 

Wilson Bus. Abs. FullText (Dialog® File 553): (c) 2004 The HW Wilson Co. All rights reserved. 





■ Format 



© 2005 Dialog, a Thomson business 



h 



g eb c eg c e 



Dialog Web Command Mode 



Page 1 of 3 



Processing your request... 
Processing your request... 
Processing your request... 

'S S4 AND (PD<19990903)' - One or more prefixes are unsupported 
'S S4 AND (PD<19990903)' - or undefined in one or more files. 



'S S4 AND 
(PD<19990903)' 

S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 



- File 9 processing for PD= : 
PD= 19990903 

- started at PD= 1 00305 stopped at 
PD=980904 

- File 15 processing for PD= : 
PD=1 9990903 

- started at PD=7 1 0000 stopped at 
PD=930106 

- File 16 processing for PD= : 
PD= 19990903 

- started at PD= 1 9900 1 0 1 stopped at 
PD=1 9950623 

- File 1 8 processing for PD= : 
PD=1 9990903 

- started at PD=19860423 stopped at 
PD=19931110 

- File 19 processing for PD= : 
PD= 19990903 

- started at PD= 1 1 0209 stopped at 
PD=790517 

- File 22 processing for PD= : 
PD= 19990903 

- started at PD=83 0000 stopped at 
PD=930503 

- File 25 processing for PD= : 
PD= 19990903 

- started at PD= 1 9080000 stopped at 
PD= 19920 106 

- File 42 processing for PD= : 
PD= 19990903 

- started at PD= 1 9740 1 1 4 stopped at 
PD=1 988 1221 



g eb c eg c e 



DialogWeb Command Mode 



Page 2 of 3 



A 



A 



'S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903) t 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 



- File 47 processing for PD= : 
PD= 19990903 

- started at PD=590 1 00 stopped at 
PD=650211 

- File 80 processing for PD= : 
PD= 19990903 

- started at PD= 1 9820 1 0 1 stopped at 
PD=19871019 

- File 87 processing for PD= : 
PD= 19990903 

- started at PD=040 1 29 stopped at 
PD=1 9730205 

- File 88 processing for PD= : 
PD=1 9990903 

- started at PD=760 1 00 stopped at 
PD=830226 

- File 99 processing for PD= : 
PD= 19990903 

- started at PD=DEC. 1 200 stopped at 
PD=19910204 

- File 103 processing for PD= : 
PD= 19990903 

- started at PD=02 1 0 stopped at 
PD= 1998 1230 

- File 104 processing for PD= : 
PD=1 9990903 

- started at PD=AGAJANIAN09 1 998 stopped 
atPD=19951204 

- File 1 1 1 processing for PD= : 
PD=1 9990903 

- started at PD= 140103 stopped at 
PD=840216 

- File 1 1 8 processing for PD= : 
PD= 19990903 

- started at XP=0 stopped at 
XP= 198305 19 

- File 123 processing for PD= : 
PD= 19990903 



g eb c eg c e 



Dialog Web Command Mode 



Page 3 of 3 



ii 

A 
4k 

4k 



•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)* 

•S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 

'S S4 AND 
(PD<19990903)' 



- started at PD=NAME OF stopped at 
PD=1 9950808 

- File 129 processing for PD= : 
PD= 19990903 

- started at PD=30 1 26 stopped at 
PD=930816 

- File 132 processing for PD= : 
PD=1 9990903 

- started at PD=850703 stopped at 
PD=911118 

- File 141 processing for PD= : 
PD=1 9990903 

- started at PD=1 9820300 stopped at 
PD= 19890825 

- File 142 processing for PD= : 
PD=1 9990903 

- started at PD= 1 9700400 stopped at 
PD= 19920724 



Search History 



Database Details 



Set 


Term Searched 


Items 




SI 


PY=1996 AND (I/PRO ORNETCOUNT OR PC-METER 
OR FOCALINK OR (AUDIT(2W) BUREAU)) 


526408 




S2 


SI AND IPRO 


56 


| Display | 


S3 


S 1 AND (IPRO OR NETCOUNT OR PCMETER OR 
FOCALINK OR (AUDIT (1 W)BUREAU)) 


619 


^^^^^^^ 


S4 


RD S3 (unique items) 


487 


| Display | 


S5 


S4 AND (PD<1 9990903) 


117 


| Display | 



Number of 
Recor ds 
[ 99 



Show Database Details for: 











1 ^^^^^^H Formats ^^^| 


Sorts 







Bluesheet I Rates 



© 2005 Dialog, a Thomson business 



g ebc eg c e 



